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To: The Postal Regulatory Commission on behalf of the Ohio Newspaper Association

I am writing on behalf of the Board of Trustees of the Ohio Newspaper Association, which represents 400 daily
newspapers, weekly newspapers and affiliated websites. We wish to express concern and even disrnay about the
efforts of the United States Postal Service to enter into an anti-competitive, special-rate discount with a single
cornpany, Valassis Direct Mail.

We specifically request that you urge the Postal Regulatory Commission to reject tl-re plan for a Negotiated
Service Agreement that would give this single advertising rnailer a22 percentto 36 percent discount on new
advertising accouttts.

This is a two-way threat to local newspaper advertising revenues as newspapers continue to fulfill their irnpoftant
roles in their communities. First, this discouff program would allow one conpany to have significant rnarketplace
advantages not available to others using direct mail -- including newspapers with their total market coverage
products. Secondly, this single company would have unfair, competitive advantages in luring advertisers that now
deliver their rnessages tluougl-r newspapers, particularly those using insefts and pleprinted material.

Here are three points to consider:
o Such agreements are not allowed if there is a showing of "unreasonable halm" in the malketplace. That is

the case here as the USPS data does not account for the potential shift of advertising from local
newspapers to a national advertising mail competitor. The fiscal irnpact on the ability of rnany Ohio
newspapers to cover news and serve the public could be substantial; even fatal in some cases.

o It will not materially help the Postal Service's bottom line. There will be lost volume and revenue related
to others abandoning direct rnail. This could accelerate the Postal Service's challenges.

o This is an unfair ag'eement with a single custorner that distorts ancl unbalances the marketplace.

Newspapers are long-standing and importarf customers of the Postal Service, aud our industry has supported a

number of logical reforrns. This is not the way to do it. Tliank you for your consideration. Please contact us if we
can provide fufther detail assistance.

Best regards,
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Dennis R. Hetzel
Executive Director
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